Pepsi & Sportai nment
Proposed Partnership Agreenent
1996- 1997

The follow ng sponsorships and prompotional proposals have been devel oped to
further enhance the rmutually beneficial relationship between Pepsi and
Sport ai nent . This proposal covers the Fall and Wnter sports seasons and
provides a continuous presence for Pepsi. O course, in addition to the
following items, we remain a "Pepsi Property.”

Foot bal |

Al Sport Half-time Recognition

At one of the football ganes (date to be determ ned) menbers of all sports
teanms will be recognized for their efforts. This is well received by athletes
in other sports (tennis, cross country, volleyball, etc.) that typically |abor
anonymously for their school .

Fall Sports CGuide Ad
We will include a special pronotional advertisenent for Pepsi in the fall
sports guide which is distributed at each game (3,000 total).

Basket bal |
Pepsi Stats Report
A half-time stats report will be given over the PA system at the 20 hone
basket bal | ganes. Pepsi will sponsor this stats summary and will benefit from

opening and closing billboards crediting the title sponsorship.

Pepsi $10, 000 Hal f-ti me Hoop Shoot
It's time for the return of the Pepsi $10,000 Hal f-tine Hoop Shoot! At eight

hone ganes (all on either Friday or Saturday) two contestants will have an
opportunity to win $10,000 in cash in the same pronotion that saw Sean Dol an
walk away a wnner. W would also like to include Pepsi product as a
consol ation prize for those who make some, but not all, shots.

Pepsi Bucks Ticket G ve-A-\Wy

At half-time of five nen's and five wonmen's basketball games, a lucky fan wll
have an opportunity to win a pair of tickets to see the MIwaukee Bucks play
at the Bradley Center. The nmethod of giving the tickets away has yet to be
det er mi ned.

Hol i day Hoopl a

Pepsi will supply |ocker room beverages for the teanms participating in the
Hol i day Hoopl a. This particular portion of the proposal would be covered
t hrough a product trade-out. Refreshnents would be provided for all teans, at
both the varsity and sophonore |evel (total of 10 cases).



Year - | ong

Seei ng Red
The Bradford sports program Seeing Red expands to two editions per nonth this
year on Warner Cable 34. This sports program features a Schol ar-Athl ete,

Coach of the Month and Team of the Month. Pepsi will have title sponsorship
for the Pepsi ( or Al-Sport if you prefer) Team of the Mnth. Thi s

sponsorship will provide on-air nention and | ogo as well as one 30 second spot
alring on each program (each show is aired twice, therefore 18 segnments for 36
airings). In its first year, Seeing Red proved to be an excellent public

rel ations tool for Sportainment and the program sponsors.

We feel the above pronotional opportunities provide exposure throughout the
two nost visible seasons (football and basketball). In addition, when other
opportunities arise during the year, we generally "plug in" Pepsi along with
our other major sponsors.

This package is available for $1,800. In addition, 10 cases of Al Sport (for
t he Hoopla) and 20 cases of Pepsi product (for Hoop Shoot consol ation prizes)
will be necessary Also as in the past, $900 is payable at your earliest
conveni ence, with the balance to be invoiced after January 1, 1997.



